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As the pharma industry increasingly embraces digital transformation, Al emerges as a pivotal
force shaping the future of commercial and medical affairs teams. The integration of Al, particularly
Generative Al, is revolutionizing how these teams engage with HCPs and manage customer

relationships.

“The GenAl Playbook for Commercial and Medical Teams”
delves into the evolving landscape of Al applications within
the pharmaceutical sector, offering insights drawn from a
comprehensive survey of industry professionals.

This report examines the most valuable roles
Al plays in enhancing customer engagement,
optimizing strategies, and addressing the
challenges faced by commercial and medical
teams. Through a deep analysis of survey data,
it explores how Al-driven tools are transforming
personalized communication, supporting
medical affairs with up-to-date scientific
information, and fostering collaboration across
teams. Furthermore, the report identifies
potential barriers to Al adoption and provides
a forward-looking perspective on the future of
Al in pharmaceutical operations.

Through a combination of survey data and in-
depth interviews with nine experts from the
pharmaceutical industry, this report aims to
provide a strategic framework for leveraging
GenAl to enhance efficiency, innovation, and
decision-making.

In the following sections, we will present our
findings and analysis, offering a detailed look at
how pharmaceutical companies are currently
utilizing GenAl, the challenges they face,
and the potential for future applications. This
playbook serves as a guide for teams looking
to navigate the evolving landscape of Al-driven
opportunities in the pharmaceutical world.
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II. Information about
survey respondents




This survey was conducted in 2024 and we
gathered insights from 112 professionals
across the pharmaceutical industry, working
in the EMEA region, America or globally.

The respondents come from various
organizational backgrounds, with a majority
employed by pharmaceutical companies,
and others representing solution providers,
consultants, and biotech companies.

Please select the region where you work:

@ EMEA

) America

~ Other

Which of the following describes the organisation you are employed by?

. Pharmaceutical

~ Solution vendor, consultant or agency

@ Biotech company
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How big is your company in terms headcount?

Less than 100

- 100-999

) 1000-4999

@ 5000+

Which function are you most closely alighed with?

. Sales/ Commercial
Commercial department
() Marketing department

. Medical affairs

Digital department

General Managment

powered by £BEXEEVO" 8






Enhancing Customer Engagement and Relationship Management

According to the survey respondents, the
most useful role of Al in improving customer
engagement and relationship management
for commercial teams is its ability to provide
insights into HCP and customer needs and
trends. This capability allows teams to develop
more proactive and effective engagement
strategies, with 43% of respondents
identifying this as the most useful application.

Personalized communication and tailored
content based on preferences and behaviors
were also highlighted by 23% of respondents,
emphasizing the importance of relevance in
interactions. Although a smaller proportion
of respondents valued Al-driven chatbots
and virtual assistants for 24/7 support,
the overall trend underscores Al's role in
enhancing customer satisfaction through
more personalized and timely engagement.

In your opinion, what is the most useful role of AL in impr stor
and relationship management for commercial team in pharmacs

It can provide insights into HCP/customer needs and

engagement strategies.

. trends, facilitating more proactive and effective

Personalized communication and tailored content
based on HCP/customer preferences and behaviors.

() Al-driven chatbots and virtual assistants can provide
24/7 support and engagement, improving customer
satisfaction.

All of the above

Identifying high-value customers and optimize resource
. allocation for relationship management with predictive
analytics

Al's ability to analyze large datasets and generate personalized content is streamlining
communication. As Romika notes,

“Al is revolutionizing our interactions with HCPs through data-driven
insights and tailored communication.”

This means commercial teams can now handle routine tasks more efficiently, allowing for
deeper, more meaningful engagements.

For instance, predictive models and modular content generation have sped up marketing and
medical activities, enhancing engagement even during product life cycle extensions, says
Almudena. Looking forward, Al is expected to shift content delivery from traditional methods
to more self-service models.

powered by £bEXEEVO" 10



Michael envisions a future where HCPs
interact with chatbots to obtain information
precisely when needed, rather than relying
on static emails. This shift will allow HCPs to
access tailored content and support instantly,
reflecting a move towards more autonomous,
Al-driven interactions. Practical examples of
Alin action include the use of Al for generating
campaign images and content.

Erasmus points out,

“Al has streamlined our content
creation process, allowing us
to produce compliance images
and marketing materials more

efficiently.”

This not only accelerates the production
cycle but also reduces the need for traditional
photo shoots and manual content generation.
Al is also enhancing engagement through
advanced sentiment analysis and content
optimization.

Florent highlights a significant improvement
in click-through rates due to Al-driven content

“Our Al-

recommendations, stating,

enhanced approach moved our
click-through rate from 1.5% to
over 11% by better understanding
customer

and addressing
interests.”

Al’s role extends to adapting communication
strategies to the evolving landscape of digital
interactions.

Zehraemphasizes that Al helps manage
and analyze diverse data types,
aiding teams in crafting precise
and effective communication
strategies in the post-COVID era.
Chris mentioned that while Al isn’t
directly changing interactions
between commercial/medical
teamsand HCPsyet, it'sbecoming
more influential in operations
like sales effectiveness and

marketing. He also noted that Al is
shaping customer expectations, raising the
demand for immediate, accurate responses,
but businesses are still fragmented and
reliant on pre-approved materials.



A significant majority of respondents (62%) strongly agree that Al’'s most valuable contribution lies
in providing personalized recommendations. Another area where Al shows considerable promise is
in enhancing customer support. A substantial 59% of respondents somewhat agree that Al-driven
chatbots improve customer interactions. By offering instant, round-the-clock support, these tools
not only increase customer satisfaction but also free up human resources for more complex tasks,
further optimizing operational efficiency.

What role can AI play in enchancing customer engagement and relationship

management for commercial teams in the pharmaceutical sector?

Somewhat Disagree  Neither agree nor  Somewhat agree Strongly agree
disagree =

Providing
personalized 13% 10% 15%
recommendations

Enhanced customer

support through 9% 12%
chatbots

20%

of customer 5% 14%
preferences

Optimizing commercial
and medical strategies 2% 7% 21%

Al's role in better analyzing customer preferences also received positive feedback, with 51% of
respondents somewhat agreeing on its importance. Finally, 70% of respondents strongly agree
that Al is crucial in optimizing both commercial and medical strategies.

sesone” -
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Can AI Empower Medical Affairs Teams in the Pharma

Industry and How?

Al is becoming an essential tool for medical affairs teams in the pharma industry, enabling them
to stay ahead of scientific advancements and communicate effectively with HCPs. This survey
highlights the key ways in which Al is transforming these critical functions:

Imagine sifting through mountains of scientific
papers, clinical studies, and new research
findings daily, it is an overwhelming task
for any team. This is where Al steps in as a
game-changer. An impressive 81% of survey
respondents strongly agree that Al's ability to
rapidly process and analyze vast amounts of
scientific literature is invaluable. By automating
this daunting task, Al allows teams to stay at the
cutting edge of scientific knowledge, ensuring
they have the latest insights at their fingertips.

Another significant advantage of Al is its ability
to help in creating and disseminating accurate
and up-to-date medical content. With 73% of
respondents agreeing with this, it's clear that
Al tools are instrumental in ensuring that HCPs
receive timely and precise information, which is
crucial for patient care and decision-making.

In an industry w
waiting for u
clinical gui

every second counts,
ew research and
bottleneck. Al-
delivering real-

the loop as new

of respondents

, an additional

g the growing

y and critical

of traditional

d

for their

nd engaging

6% somewhat
strongly agree,

d presentations can
communication of

A significant portion of respondents recognize the value of Al'tools in crafting presentations that
not only inform but also captivate their audience, facilitating better understanding and retention of

complex data.

How does AI enable medical affairs teams to stay updated with the latest scientific
advancements and effectively communicate medical information to HCPs?

Somewhat Disagree  Neither agree not

Al can rapidly process and
analyze vast amounts of 1%
scientific literature.

Al-driven platforms provide

real-time updates on new 5%
research and clinical

guidelines.

Al helps in creating and
disseminating accurate and 994
up-to-date medical content.

Al tools facilitate interactive
and engaging presentations 7%
for healthcare professionals.
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disagree

10%

13%

Somewhat agree

8%

Strongly agree

28%

8%
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Addressing Key Pain Points

Commercial and medical affairs teams are facing several
pressing challenges that impact their efficiency and

One of the most significant challenges d educational
identified is the inefficiency in coordinating : nearly half of
and managing omni-channel marketing 5 and analyze
campaigns. Over half of the survey i€ suring teams
respondents pointed to this issue as a major

hurdle. Time-consuming and repetitive tasks

are also a significant concern. Al can automate

these tasks, freeing up team members to

focus on more strategic activities, thereby

boosting productivity and innovation.

In your experience, what are the primary pain points or challenges faced by commercial
and medical affairs teams that Generative Al has the potential to address?

Difficulty in keeping up with the rapid pace of scientific advancements.

56%
Challenges in personalizing communication and educational materials for different audiences.
Inefficiencies in managing and analyzing large datasets for actionable insights.
E as%
Time-consuming and repetitive tasks that reduce productivity and innovation.
[ 2%
Inefficiencies in coordinating and managing omni-channel marketing campaigns.
[ 22%
All of the above.
=il 9%

powered by £BEXEEVO" 14



Erasmus notes,

“The main challenge is
always compliance.”

Companies are addressing this by developing
internal Al models that adhere to regulatory
standards, ensuring that sensitive data is
handled properly while still benefiting from
Al’'s capabilities. Education and expectations
management also pose challenges.

he importance of
experts from the

defining the
res that Al
ell-integrated
approach not
of Al but also
team.

As Marco points out,

“Understanding what Al
can do and how it changes
existing workflows is crucial.”

Organizations are focusing on training
programs to help teams grasp Al’'s potential
and adapt their processes accordingly.




Overcoming Resistance to AI

Have you encountered any

Yes, due to lack of understanding of Al benefits

Yes, due to skepticism about AI accuracy

No, there has been no resistance

Yes, due to concerns about data security

Yes, due to fear of job displacement

All of the above

53%

25%

18%

7%

6%

3%




arative Al

When asked about the most valuable capabili
as a top priority for 63% of respondents. T
optimizing marketing strategies. Content gene
37% of participants each, underlining their ro
comprehensive decision-making. NLP was n
and summarize complex texts, though it was

What specific capabilities of Generative Al do y
commercial and medical teams?

Predictive analytics for forecasting trends and optimizing marketing strategies.

Content generation for creating personalized educational materials and marketing content.

Data integration and analysis for providing comprehensive insights and supporting data-driven
decision-making.

Natural language processing (NLP) for analyzing and summarizing complex scientific texts and
customer interactions.




IV. Use Case
of AI an
in Comme

and Medi




Social media and online platforms have become ifyi uencers in the
treasure troves of information, offering real-time r key benefit of
insights into public sentiment and emerging i ointing the most
trends. For commercial and medical teams in" i companies can
the pharmaceutical sector, Al-driven analysis of ese individuals
these platforms is proving to be a powerful tool : build credibility
for shaping strategies. i y.

The ability to monitor social media for trends Jiscussions and
and public sentiment about products is one of cerns is also
the most valued aspects of Al-driven insights t critically, Al-
according to survey respondents. adjust marketing

How can Al-driven insights from social media and online platforms inform commercial and’
medical teams strategies?

Somewhat Disagree  Neither agree not  Spmewhat agree Strongly agree
disagree

Monitoring social media for
trends and public sentiment 0% 10%
about products.

Identifying key opinion

leaders (KOLs) and 0% 17%
influencers in the healthcare '

space.

Analyzing online discussions to
understand patient and HCP 4% 19%

concerns.

Using insights to adjust
marketing strategies and 2% 11%
address emerging issues.

powered by £BEXEEVO" 19



“Predictive models

instrumental in anticipating
patient needs and HCP
concerns based on online
trends.”

He also raises concerns about the accuracy of
Al in detecting and reporting adverse events,
which are critical for pharmacovigilance.

“Ensuring that all adverse
events are accurately identified
and reported by Al remains a
significant challenge.”

Chris noted that,

»2Al makes it easier to gain
Insights into HCP and patient
needs, but the challenge lies
In aligning strategies within-

market conditions.”

powered by §BEXEEVO’

Romika points out that the use of social media
insights is often constrained by regulatory
restrictions.

“Analyzing social media
trends is challenging due to
regulations and restrictions that
vary by market.”

For instance, platforms like WhatsApp are
subject to different rules across Europe,
limiting their use for gathering insights.
Instead, her team focuses on data from
marketing automation and web interactions
to understand customer preferences and
optimize strategies.

are more ¢ :
insights rather than broad
social media data,”

This localized focus helps in tailoring strategies
that align closely with specific regional needs
and regulations.

He added that Al-driven customer listening
programs can help identify trends and audiences,
enabling better market segmentation beyond just
prescribing activity.

20



The Importance of AI in Identifying and Leveraging KOLs

Al plays a role in identifying and leveraging KOLs and influencers within the

pharmaceutical and healthcare industries. Which of the ones offered is the most if NPOo

for you?

Mapping the influence and reach of potential KOLs based on data analysis.

64%

Tracking KOL engagement and sentiment towards products and brands.

45%

Measuring the impact of KOL activities on brand perception and market penetration.

27%

Facilitating collaborations and partnerships with relevant influencers.

Al’s role in mapping the influence and reach of
potential KOLs is seen as the most critical. Al
helps companies target their engagement efforts
more effectively, ensuring they connect with the
right voices to enhance their brand’s credibility
and influence. Tracking KOL engagement and
sentiment towards products and brands is
also highly valued, with 45% of respondents
recognizing its significance. While measuring
the impact of KOL activities on brand perception
and market penetration is less emphasized,
27% of respondents still consider it important.

powered by £2EXEEVO®

9%

This aspect of Al helps companie
KOLendorsementsandactivities influenc
reputation and market performance, pro
valuable feedback for refining mar
strategies. Facilitating collaborations
partnerships with relevant influencers is vie

as less critical, with only 9% of responden
highlighting its importance. However, this
feature remains valuable for building strategic
alliances and enhancing brand visibility through
effective influencer partnerships.




. Merging
Commercial
and Medical




One of the most significant contributions of Al
and LLMs is their ability to provide a unified
platform for sharing data and insights across
teams. A strong majority of respondents agree
on this benefit. Al and LLMs also play a crucial
role in facilitating real-time communication and
information exchange between teams. While

28% of respondents neither agree nor disagree,
a notable 56% somewhat agree that these
technologies improve communication flow.

Offering ca ive tools for joint planning
and stra ent is another area
ake a difference. This

espondents. Finally,

ed for their ability to

sks, allowing teams

gic initiatives. This

78% of respondents

e spent on routine

2s for more critical,

overall productivity

In what ways can Al and LLM contribute to enhancing collaboration and alisnment
between commercial and medical affairs teams?

Somewhat Disagree

Providing a unified platform for
sharing data and insights 4%
across teams. £

Facilitating real-time
communication and 8%
information exchange.

Offering collaborative tools for
joint planning and strategy 4%
development.

Automating administrative
tasks to allow more focus on 3%,
strategic initiatives.

powered by 4£XEXEEVO"

Neither agree not
disagree

15%

Somewhat agree Strongly agree
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As Al and LLMs become more embedded in
commercial and medical affairs, regulatory
landscapes are expected to evolve

significantly. The pharmaceutical industry is

bracing for significant regulatory changes as
Al and LLM technologies continue to integrate
into commercial and medical affairs. These
anticipated regulations around transparency,
data privacy, ethical use, and validation
will play a crucial role in shaping how these
technologies are adopted and utilized in the
future.

The demand for greater transparency and
accountability of Al algorithms is a significant
concern, with 90% of respondents agreeing
that it will face increased scrutiny. Data privacy
and security in Al are also expected to see
tighter regulations, as 80% of respondents
anticipate stricter oversight. Additionally, 90%
of respondents expect new ethical guidelines
and potential Al validation processes
highlighting the growing emphasis on ensur
fairness, reliability, and compliance i
applications.

Somewhat Disagrée’

Increasing scrutiny on the
transparency and 0%
accountability of Al algorithms. .

Evolving regulations on data
privacy and security in AT 2%
applications. S

Guidelines for ethical Al use,
including bias mitigation and 3%
fairness.

Potential requirements for AI

validation and certification 1%
processes. '

powered by £XEXEEVO"

What regulatory considerations or changes do you foresee in relation to the use of AT and
LLM in commercial and medical affairs activities?

Neither agree not
disagree

24



Future Qutlook



As Al continues to evolve, it will likely become
a meaningful tool for pharma companies and
medical teams striving to maintain strong,
effective relationships with HCPs in a digital-
first world.

Al-powered virtual assistants are seen as
game-changers in facilitating real-time,
personalized interactions with HCPs. These
virtual assistants could revolutionize how
pharmaceutical companies and medical teams
interact with HCPs.

Enhanced data analysis is another area
where Al is expected to make a substantial
impact. A notable 72% of respondents strongly
agree that Al will be pivotal in tailoring remote
engagement strategies. The potential of Al-
driven platforms to provide interactive and
immersive virtual meeting experiences is
also recognized, though with slightly less
consensus. This suggests that while there is
optimism about Al’s ability to enhance virtual
meetings, there may still be some uncertainty
about how these platforms will evolve and be
adopted.

Finally, the ability of Al to automate follow-ups and feedback collection is seen as another critical
development. A significant 68% of respondents strongly agree that this will improve ongoing
engagement with HCPs. Automation in this area could ensure that no interaction is left unattended,
helping to maintain continuous and meaningful communication with HCPs.

How do you envision the role of AT evolving in supporting remote engagement and virtual

Interactions with HCPs?
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Erasmus emphasizes the potential for Al
to

“be smarter around how we

use our time”
and automate follow-

: by  analyzing HCPs’  scheduling
ups, Cr,eatmg a se”amless preferences and availability. This helps
interaction. in efficiently planning meetings and
ensures that interactions are timely and
convenient for HCPs. Several innovative
Al-driven tools are emerging to support

virtual engagements.

This capability ensures that each virtual
meeting or communication is relevant
and highly personalized, improving
engagement and effectiveness. Another
area where Al can make a significant
impact is in optimizing the scheduling
and management of virtual meetings.

Romika describes, once a solid data
ndation is established,

can layer “insights
top of CRM data,” ader range of custo

ling an omnichannel customer experience interactions and organizationa|

more personalized interactions. Such " b t_ A
S can prepare representatives with s COollabora IQn. .
jal information before meetings, He highlighted how tools integrate using

ancing their ability to engage effectively GenAl capabilities to enhance virtual
HCPs. engagements without needing additional

tools or extensive training.
wered by §WEXEEVO’ 27




Al is likely to reshape certain tasks within
commercial teams, particularly in market
analysis, sales forecasting, and content
creation, there is still a belief in the enduring
value of human expertise, especially in areas
that require personal interaction and strategic
thinking.

A significant portion of respondents believe that
generative Al is poised to take over some critical
functions. Market analysis and promotional
content creation top the list. Also, the ability of
Al to process vast amounts of data quickly and
generate insights makes it a strong candidate
for market analysis.

Sales forecasting is another area where Al
might make significant inroads. The predictive
capabilities of Al, driven by complex algorithms
and real-time data processing, could enhance
the accuracy and efficiency of sales forecasts,
reducing the need for human intervention in this
area.

When it comes to customer engagement,

27% of respondents believe Al
human involvement in this area
the ongoing importance of pe
relationship management,

as critical to successful ¢
strategies.

Interestingly, 9% «

skepticism about
of these tasks,
its strengths,
commercial rc
human.

commercial teams? If so, which ones?

Market Analysis

Promotional Content Creation

Sales Forecasting

Customer Engagement

No, unlikely to replace tasks

Other

powered by 4£XEXEEVO"

Do you see generative Al eventually replacing some of the tasks currently performed by

53%

27%

9%

0%

59%
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\J

and campaign bui

Generative Al can streamline these
processes by quickly producing high-
quality content and handling repetitive
tasks such as content approval and
adaptation. This allows teams to focus on
strategic and creative aspects rather than
getting slowed down by routine work. Al
is also expected to take over various
administrative functions.

Marco emphasizes the need for

“education and reimagining
processes.”

Teams must be educated about Al's role
and reconfigured workflows to leverage
Al’'s capabilities fully.

Michael highlights that,

“tasks like tagging content and
managing administrative details
are prime candidates for Al
automation.”

By offloadingthesetime-consumingactivities
to Al, teams can concentrate on higher-value
tasks such as strategy development and
creative ideation. In commercial operations,
Al can enhance customer interactions by
automating responses to common queries
and drafting initial communications.

ealistic goals is
crucial.”
By piloting Al projects and iterating based
on results, organizations can avoid

disillusionment and ensure that Al delivers
tangible value.




Zehra also stresses
integrating Al into end-to-end w

“Al can aid in basic model
building and content creation,
but it requires thorough

integration into existing
systems.”

This holistic approach ensures that Al
solutions are not implemented in isolation
but are part of a cohesive strategy that
enhances overall efficiency.




As gen Al technology advances, its potential Data analysis is seen as another key area

to revolutionize the roles within medical teams integration, with 43% of responden

is becoming a topic of increasing interest. This that Al will take over this function.

report highlights the areas where Al is most to HCP communication, Al'S rc

likely to take over tasks traditionally performed more caution. Only 27% of

by medical professionals. Al could replace human ir
indicating that the persc

Standard responses and medical writing are nature of HCP comm

tasks most likely to be automated by generative

Al providing standard responses to common Interestingly, non

medical queries. Close behind is medical writing, that Al is unlikel

where 58% of respondents see Al playing a teams.

significant role. Al's ability to rapidly generate

and format content based on existing data could

streamline the production of medical documents,

reports, and publications, making the process

faster and potentially more accurate.

Scientific research is another area where
Al could have a major impact, with 50% of
respondents believing it might replace some
human tasks. Al's capacity for analyzing vast
datasets and identifying patterns that might
not be immediately apparent to humans could
revolutionize research methodologies.

Do you see generative Al eventually replacing some of the tasks currently performed by
medical teams? If so, which ones?

Providing standard responses to common medical queries

Medical Writing

Scientific Research

-

Data Analysis

T — a3%
HCP Communication
1 2%
No, unlikely to replace tasks

0%
Other

0%
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Romika echoes this sentiment, pointing out
that Al can effectively handle

“routine tasks like data
entry, scheduling, and even
teams. The tasks more likely certain levels of targeting and
to be automated are those segmentation.”
that are what | call ‘brute She emphasizes that Al can drive insights

;. : . from clean data, such as KOL insights and
force takmg nOteS’ preparing HCP interactions, saving significant time for

meetings, doing presentations, commercial teams.
and content creation.”

These are tasks that do not require deep
strategic thinking and can be easily handled
by Al, allowing human professionals to
concentrate on more complex and creative
endeavors.

Florent adds that,

Al's impact will be “massive,”
particularly in areas like
competitive intelligence,

segmentation, and targeting.

These tasks, traditionally managed by humans,
will be handled in real-time by Al, allowing for
more dynamic and multi-dimensional analysis.
He suggests that Al will take over, “the
groundwork and execution,” while humans will
take on supervisory roles, ensuring that Al's
work aligns with broader business goals.




A significant 64% of respondents emphasize
the importance of offering comprehensive Al
training programs, highlighting the need for both
theoretical knowledge and practical, hands-on
experience. 62% strongly agree that continuous
learning in Al is essential, reflecting the necessity

of ongoing education to keep pace with the
rapidly evolving field.

Moreover, 73% of respondents believe that
fostering a culture of innovation and openness
to new technologies is crucial for teams to
effectively leverage Al tools.

By implementing structured training, promoting
hands-on learning, and encouraging innovation,
organizations can ensure their teams are well
equipped to harness Al’s power and drive future
success. ‘

How can we train people to use Al effectively and bridge the skills gap?

Somewhat Disagree

Offering comprehensive
training programs and
workshops on AI tools and
technologies.

0%

Providing hands-on
experience and real-world
examples to build practical
skills.

Encouraging continuous
learning and professional
development in Al-related
fields.

Promaoting a culture of
innovation and openness to
new technologies.

0%

powered by £XEXEEVO"

Neither agree not
disagree

Somewhat agree
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ar communication, tailo ain
adoption across roles.

Almudena emphasized the need to clarify
how roles will evolve and the competencies
required, while Romika highlighted the
importance of educating employees on Al’s
benefits, supported by internal champions.

Marco stressed that

,2addressing the skills
gap requires hands-
on engagement, helping
employees learn to ask
the right questions of the
technology.”

wered by §BEXEEVO®

Erasmus noted that

LAl training is already hap

ning, but there’s still room

growth, with broader efforts
planned.”

at

need to be
they should
ndamentals
ong training,
ompliance-
eas where
Is crucial.”




VII. Conclusi




The integration of Al, particularly Ge
especially within commercial and medi
providing personalized recommendatio
customer preferences. For medical tea
supports content creation, and enhanc
latest advancements.
Despite its benefits, Al adoption fac
displacement, and the need for unders
play a pivotal role in optimizing remote
regulatory landscapes, while still recogn
requiring personal interaction and strat
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About NEXT Pharma Summit

Exeevo is committed to making a mear
and advancing customer success. Whi
are impressive, these factors are sec
distinguishes Exeevo, the answer lies in
clients, employees, and broader commu
objectives, solve complex problems, anc

Exeevo leverages the power of its Om
provide a competitive edge in Life Scie
endeavor, driven by an ambition that fi
This philosophy, embodied in the conce
helping clients achieve their goals, posi
the success of communities and indivic

What truly sets Exeevo apart is not
collective effort under “The Power ¢
more than the sum of its parts; it e
understands the unique challenges
platform that empowers businesses
through advanced analytics.

Whether the goal is to optimize m
sales efficiency, Exeevo’s solutio
market share and elevate busi
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